




Midterm conference: 
From isolation to inclusion (I2I)

Workshop one: inspiration to tackle 
loneliness

Chaired by the Campaign to End Loneliness



Who we are
We’ve been experts in the field of loneliness and connection since 
2011. We have three priorities: 

• We develop evidence to make a practical difference

• We bring together the community of organisations who care 
about this issue to share their expertise and experience.

• We campaign for action on loneliness across sectors.





Psychological barriers to connection

• Loneliness is an emotional 
response to a situation, 
an unwanted feeling

• Thoughts and feelings 
influence behaviour

• During lockdown people 
have been increasingly 
left to manage their own 
thoughts and feelings





In Swedish



... and Dutch



Inspiration to tackle Loneliness
Welcoming people in Social Services

Experience from Diakonisch Werk Bremen



Social services want to offer an accessible and 'warm welcome' to all users 
or visitors. But do these users or visitors have this experience?

Or do they feel like Forrest Gump in the movie’s glorious 
School Bus Scene?

https://www.youtube.com/watch?v=ASAat2WKS68


During an institutional jubilee, we asked participants to look back at 
their first visit. 

Here, several people mentioned that they left the unit with the idea 
“never to come back again”. A lot of first time visitors feel : 

• overlooked and neglected by staff 

• rejected by actual participants  

• disappointed, even disgusted by the general atmosphere of a place.



Recommendations for service design to 
counter this effect:
• Do no rely on the initiative of the newcomer or the beneficial behaviour of a participant to make 

someone feel welcome (as Jane did it in the movie)

• There should be a clear responsibility for attention to first-time users / visitors and some thought 
about strategies that work for the unit.

• In discussions with actual (core) participants, this challenge should be talked about, too

• Public announcements about time and place should be clear, readable  and up to date 

• A “mixed” audience gives a more welcoming picture than uniformity

• Decoration and design of published material might help especially if the institution likes to 
address under represented groups (as the “right” rainbow flag for LGBTQI people)

In Bremen we plan to put forward a more concise version of these 
recommendations during I2I partnership work





www.ageingbetterincamden.org.uk/warm-welcome-approach

A Warm Welcome
– Ageing Better in Camden

“They said that the level of welcome in community activities 
makes a difference to their wellbeing and to whether they will 
continue to attend. They identified factors which make for a 
welcoming group such as friendly greetings when they arrive and 
informal social time so they can get to know each other.”





Inspiration to tackle Loneliness
How to reach vulnerable elderly

Experience from Turnhout



Link worker for the elderly 
(brugfiguur senioren)

Welfare center = ‘one stop shop’ for all questions related to wellbeing and care.
Welfare center is a service: not an aid, help or care organisation. 

Link worker:
Person who actively searches for vulnerable elderly

- no social network
- who don’t want help (at first sight)
- concerns about the situation 

Brug = Bridge/link: 
- with existing services 
- looking for solutions together with the client (trust!), …

A point of contact for professionals, family and older people



HOW? 

Individual level

• Individual cases, homevisits … 

• Being present on different locations where the target group can be found 

Group level, more general perspective

• Raise awareness: information sessions

• Network: getting to know key figures in the communities, healthcare professionals, family 
doctors, community agents …

Policy level

• Report needs from society to policy level



Link worker for the elderly
100%

2021

Number of clients 115

Average age 78

Single 82%

Number of homevisits 160

Referrals to other services 233 

Follow-up, information, advice … 368

12% General questions, mild concerns

8% General information

8% Financial information

6% Transport/mobility

6% Administration 

5% Urgent issue, serious concerns

5% Psychological help

5% Loneliness

4% Aid devices

4% Home care

! 60% have more questions than the initial
question



Lessons learned

Problem of loneliness: very present, but most likely: 

• hidden behind other questions -> trust is important! 

• the issue is often mentioned not by the client but by a familymember.

Not only individual cases: networking and visualization!

• Articles, interviews, business card, presentations … 

Social activities: first contact, warm welcome  = very important

• The Welfare center is not known by seniors so … 





2022: Referral card for pharmacists and
family doctors



What is important when dealing with 
loneliness or social isolation: 
Knowledge about: 

- Different types of loneliness and how to recognize these

- How to talk about loneliness

Network

- Good contacts with all kinds of projects, meeting places, volunteer 
organisations, first line professionals, …

Social loneliness -> guidance towards opportunities for social contact, listen to life 
story and search for interests and hobbies.  

- Meeting places

- Buddy-projects 

- Attention for warm welcome (or go together)!

Emotional loneliness -> guidance towards psychological help

Telephone star (telefoonster): for both types of loneliness



Just talking about loneliness to professionals 
and stakeholders 

… is valuable and has very positive effects:  

- raises awaireness, more sensitivity and attention to the subject

- people take insights to their workplace

How: 

- Workshops: Herstelacademie (Recovery college)

- www.oogvooreenzaamheid.be

http://www.oogvooreenzaamheid.be/


So you can go home with more inspiration: 




