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About LIKE! 
 
Local governments, citizens, 
universities and SMEs come 
together to co-create 
smarter, more efficient and 
more innovative services 
through 9 transnational 
pilots that cover 3 core 
themes:  
 
1. Innovation 
2. Smart Services 
3. Digital Dashboards 

 

LIKE! and the Greenmapper.org have created 
a survey to learn about preferences 
concerning nature appreciation. At the same 
time, the survey investigates preferences 
concerning innovative – and digitally 
supported – economic mechanisms for 
financing nature conservation. 
 
Online platforms can provide not only data, 
but also a digital DNA specific of each place. 
The development and extension of digital 
technologies is a unique opportunity to 
systematically identify which kind of 
infrastructures are required to enjoy nature 
and support its conservation. 

 

This report is produced by 
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Nobody knows better than citizens themselves which 
natural areas are valued the most and for which activities.  
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Public Administrations 
can use the insights 
from this study to 
define how their 
citizens would like to 
enjoy nature and 
engage in management 
and support activities. 
We have seen that when 
people are free to 
express how they enjoy 
nature, most of them 
priorities activities like 
walking, running or 
simply contemplating 
nature. 

Data show an upwards trend of appreciation 
from local to global scale. On average, the 
rating given to natural places drawn in the 
questionnaire is 8.2, but the fact that local and 
regional places score less than the average 
could lead to misleading conclusions. As shown 
in the economic analysis, people are actually 
willing to pay more for natural areas closer to 
home. Nevertheless, the subjective value 
attributed to natural areas consistently 
increases from the smallest geographical scale 
(local) to the largest (global). 



More than one-third of people is interested in being 
digitally connected to natural areas.  

Among the surveyed citizens, 34% of them declared to be interested in being registered online as a fan of their favourite natural areas. 
The graphic above shows how citizens want to be connected with nature at different geographical scales. 
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The option of being invited for field trips in natural areas is the most appealing at all geographical scales, with one exception. At the 
local level, the possibility of being democratically involved – e.g. have a voice in management dilemmas or think and discuss about 
relevant issues – scores higher (20,1%) than field trips (18,6%).  



 
LOCAL NATURAL PLACES 

 

The data surveyed from 
the UK and Belgium is yet 

not enough to visually 
represent local natural 
places. Therefore, these 
maps provide an insight 
in the local contexts of 
the Dutch partners of 
LIKE!, Groningen and 

Rotterdam.  

  

  

ROTTERDAM  

GRONINGEN 

The survey has 
collected answers 

from 540 citizens; of 
which the 

overwhelming 
majority, 477, is from 
the Netherlands, 30 

respondents are from 
the UK, and 29 from 

Belgium.   



 
REGIONAL NATURAL PLACES 

 

  Polygons give 
more information 
than points, they 
allows citizen to 

better represent the 
size of their 

favourite areas. This 
data makes it 

possible to identify 
natural places for 

which citizens 
express a common 

interest. 

Each respondent has 
been asked to mark 
his favourite natural 
places by drawing a 
polygon. Through 

this process the tool 
can identify overlaps 

of natural places 
and represent them 

on a map.     



 
NATIONAL NATURAL PLACES 

 

Each polygon in the 
map is shown as a 
semi-transparent 

layer. The intensity of 
the colour represents 
the stratification of 
layers, denoting an 
overlap of favourite 

natural areas.     

At the national scale, 
citizens have not 

being restricted in 
drawing their areas 
by national borders. 

Among European 
countries, nature 
appreciation is 

probably a 
transboundary 

aspect that 
transcends State 
boundaries. The 

maps are 
nonetheless focused 

on the three 
countries. 
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GLOBAL NATURAL PLACES 
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The geographical scale is positively correlated with the size of 
the polygon. This is a trend that emerged from the analysis of all 
the maps. While at the local scale it is usually a small park to be 
selected as favourite natural place, at the global scale there has 
been citizens drawing polygons around a whole continent (see 
Dutch map). Global places are often more charismatic, as 
reflected by the highest rate expressed in the survey (8.6/10). 
However, the next visuals will show that this is not always 
correlated with a higher willingness to support them.  
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Citizens have ranked each financial 
mechanisms from 1 to 5. The rating 

given to the three “securities” is 
similar (e.g. around 2.74). Landscape 
ownership and online game are the 

least favourite instruments.  
At the end of the survey, 58% of 

respondents declared their 
willingness to fund in some way their 
favourite natural places. And contrary 

to what declared in the ranking of 
mechanisms, almost half of them 

would like to use “landscape 
ownership” (46%) or “landscape 

security” (45%) as a funding 
mechanism. This is evidence that 
funding targeted to landscape 

projects may be more attractive for 
our respondents than the other 

options proposed (biodiversity, 35%, 
business, 25%, online game, 18%). 

 

Respondents had to allocate a random 
budget of 10€ / 100€ / 1000€ among 

the four places they have selected with 
polygons. The average citizen always 
prefers to allocate budget to the local 

natural areas, and this is even more 
likely to happen the highest is the 
considered amount. In fact, when 

comparing respondents with 10€ and 
respondents with 1000€, the % 

allocated for the local scale increases 
from 30% to 34% (and vice versa the % 
for the global falls from 22% to 16%). 
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THE BENEFITS OF ONLINE TOOLS FOR NATURE 
 

The Greenmapper is designed to strengthen the still limited body of knowledge concerning nature appreciation, 
both for scientific and policy purposes. The Greenmapper would also facilitate the connection of citizens with 
their favourite natural places. People can express opinions, give support (in terms of time, resources, money, etc.) 
and eventually participate in the governance of the natural place. The online platform could also help to connect 
distant fans with local residents and create alternative sources of long-term funding for natural areas.  

European citizens have a portfolio of favourite natural areas, spanning from 
local to global. Each of these areas is contributing in a different way to their 
well-being. Public Administrations have now the opportunity to map these 
natural places in order to understand, and eventually forecast and anticipate, 
the needs of their citizens. 


